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Good News from the home front:  

Just a year ago, Bradford Council unanimously renewed its commitment to Fairtrade Community Sta-

tus.  This means it will actively promote Fairtrade, including the use of Fairtrade teaching materials in lo-

cal schools and colleges.  In a conference call, members of Bradford Fairtrade Zone met with Ian 

Westlake, Head of Procurement, who is committed to implementing the Council’s resolution to purchase 

Fairtrade products wherever possible, and to the inclusion of Fairtrade considerations in any contracts 

going out to tender.  

Local churches, Baildon Methodist Church and the Parish of Baildon, have both recommitted to 

Fairtrade Church Status. The Fairtrade Foundation:  Once again, congratulations on becoming a Fairtrade 

Church and thank you for supporting positive change for people and planet. In order to achieve this status, 

the churches have confirmed that the tea, coffee and sugar used are all Fairtrade, that other items are 

Fairtrade wherever possible, and information about Fairtrade is shared in as many ways as possible.  Both 

churches support Fairtrade through regular Traidcraft stalls and members of both churches are active 

members of the Baildon Fairtrade Group. 

Home deliveries: Many of us are discovering the range of compa-

nies doing home deliveries of groceries and other items. Have you 

tried a home delivery from Traidcraft?  They offer a wide range of 

groceries – not just chocolate – which includes Zaytoun products.  

Have a look at their web-site.  We have been delighted with the 2 

deliveries we have had. 



Matters of concern  

1 News of concern from Zaytoun about the Israeli annexation of the Jordan Valley: 

The latest newsletter from Zaytoun states that ‘as the world’s attention is diverted during the COVID pan-

demic, under the new ‘Unity Deal’ Israel has been escalating plans for land confiscation and annexation in 

the Jordan Valley area of Palestine’s West Bank. This planned land theft has been condemned internation-

ally.  In the UK, nearly 140 MP’s signed an unprecedented cross-party letter calling on the Prime Minister 

to place sanctions on Israel if these plans are carried out.’ 

 

Many producers of olive oil for Zaytoun will be affected by this action.  We can continue to support them 

by purchasing olive oil and other Zaytoun products.   

2 COVID-19   

The COVID-19 pandemic crisis is a global humanitarian challenge. Fairtrade continues to work to advocate 

and support small-scale farmers and workers in developing countries. The farmers and workers Fairtrade 

serves are some of the most vulnerable and the least prepared for a pandemic.  

In Kenya, tens of thousands of workers on Fairtrade certified flower farms have lost their jobs, with no 

local work alternatives and there is concern about the long-term financial stability of flower farms if ship-

ments do not resume soon.   

The drop in retail sector sales has resulted in a sharp decline in demand and price for cotton.  And some 

fashion companies in the West are refusing to honour their contracts to buy clothing already made, for 

example, in Bangladesh. 

 

You can read more in the attachment to this report. 

NESTLE AND KITKAT   

After a decade of buying Fairtrade cocoa and sugar, Nestle have announced that KitKat will no longer be 

Fairtrade.  This means 27,000 farmers from co-operatives in Cote D’Ivoire, Fiji and Malawi will lose nearly 

£2m in Fairtrade premium each year – despite Nestle reporting global profits of more than £10bn last 

year.   

We need to make sure that the voices of farmers losing these benefits are heard loud and clear.   Please 

sign a petition – there are several on social media, or go to the Fairtrade Yorkshire website and sign the 

petition started by co-ordinator, Joanna Pollard on change.org. 

To read more, please see attachment to this report. 



Effect of COVID-19   

Extracts from information from the Fairtrade Foundation 

Fifty percent of the food we buy in our supermarkets comes from abroad, with 10 – 15% from developing 

countries, grown by smallholder farmers and farm workers, supplying global food and clothing supply 

chains. COVID-19 is laying bare the precariousness of people in all societies, but farmers and workers in 

the global south, who were already struggling to get by, are among the world’s poorest people. They are 

often living in communities with weak or non-existent safety nets, inadequate health care, water and 

sanitation, and at risk of hunger and malnutrition. According to the latest UN forecasts, more than half a 

billion people could be pushed deeper into poverty by the effects of the pandemic. 

Working with over 1.7 million farmers and workers, Fairtrade is already seeing the impact of COVID-19 

unfold in these communities on a daily basis.  

In Africa, flower farms are exporting less than a third of their daily production to Europe, which makes up 

70 percent of their export market. Many workers have already been laid off or are on compulsory leave, 

and it’s a story repeated across the region’s other main flower growing countries, including Uganda and 

Ethiopia. Flower workers don't always earn enough money to have savings and many now face the reality 

of not having enough money to feed their families. 

Meanwhile, tea workers felt the impact of the virus early as the price of tea plunged by 40 percent due to 

import restrictions imposed by some of the world's biggest buyers, devastating an already fragile indus-

try. 

In response to the COVID-19 pandemic, Fairtrade International has announced increased flexibility in its 

standards to enable producer organisations to take immediate action to protect the health and liveli-

hoods of farmers, workers and their communities. 

The new guidance confirms that producer organisations can spend the Fairtrade Premium funds more 

flexibly to minimise the spread of disease, such as by purchasing and distributing face masks or other per-

sonal protective equipment, or by implementing hygiene campaigns 

In hired labour organisations, whose employees are likely to be hardest hit by loss of sales or inability to 

harvest, the worker-run Fairtrade Premium Committees may distribute up to 100 percent of their 

Fairtrade Premium funds as direct cash distributions to workers, effective through 30 September 2020. 

This is an increase from the usual 20 percent, or 50 percent in certain circumstances. 

Fairtrade International has also called on organisations, particularly those employing workers, to contin-

ue to respect fundamental rights and freedoms, to continue paying workers including those required to 

self-isolate, and to enable workers to keep appropriate safe distance from each other while performing 

tasks, among other things. 



NESTLE AND KITKAT                                                                                                            
On the 23rd June, the Fairtrade Foundation announced that Nestle have told them that from October they 

will stop using Fairtrade cocoa and sugar for KitKat bars.  For those cocoa and sugar farmers, the timing is 

terrible.  With the global health and economic crisis threatening their future, cooperatives representing 

27,000 farmers now face losing almost £2m of Fairtrade Premium each year, along with the security and 

power Fairtrade has offered over the past ten years.  The affected farmers the Foundation has spoken to 

have said they want to remain Fairtrade. 

 

Just last year, there was a 23 percent increase in Fairtrade cocoa sold in the UK, including new commit-

ments from Lidl and Waitrose.  And 10 years of Fairtrade KitKat has made a big difference on the ground 

too. 

 

The Ivorian Fair Trade Network has spoken out because Fairtrade offers these farmers a secure, fairer in-

come and the power to decide how to spend that income. 

 

For example, they have used their KitKat Fairtrade Premiums to build more classrooms and dispensaries, 

as well as investing in support for women to grow their businesses.  Writing on their behalf, Atse Ossey 

Francis, Chairman of the Board of Directors of the Ivorian Fair Trade Network, said ‘It is with deep regret 

and deep concern that we have learned that after proudly producing cocoa and KitKat in the UK for a dec-

ade, small cocoa farmers in Cote d’Ivoire will no longer enjoy the benefits of selling their cocoa on 

Fairtrade terms. Nestle is one of the leading buyers of Fairtrade certified cocoa through its KitKat brand 

and we are grateful for all this decade of partnership where we have contributed to the success of Nestle. 

A non-Fairtrade trade relationship means regression and continued poverty.’ 

 

‘We invite Nestle to continue negotiating with us producer representatives and the Fairtrade label in or-

der to find ways of agreement so as to reconsider their decision not to buy on Fairtrade terms.’ 

When a typical cocoa farmer in West Africa lives below the extreme poverty line and earns on average 

74p a day – less than half of a living income, but only a few pence more than the price of a KitKat – it is 

not surprising cocoa farmers are so anxious about losing further income though this move. 

Besides the new global health pandemic, farmers remain deeply affected by long-term endemic poverty. 

Lack of services, low and unpredictable income and climate change.  Fairtrade means access to children’s 

education, access to health centres, electricity to enable children to learn, as well as improved living and 

working conditions for farmers in the most remote areas where cocoa is grown. 

Michael Gidney, CEO of the Fairtrade Foundation writes: ‘We urge Nestle: listen to farmers, do not 

choose this moment of global crisis to exacerbate the inequalities in the cocoa industry.  Be part of the 

solution and keep KitKat Fairtrade.’ 

 

We need to make sure that the voices of farmers losing these benefits are heard loud and clear.   Please 

sign a petition – there are several on social media, or go to the Fairtrade Yorkshire website and sign the 

petition started by co-ordinator, Joanna Pollard, on Change.org. 


